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Globally, one in four deaths is caused by thrombosis-related conditions. 1 The International Society on Thrombosis and Haemostasis (ISTH) is dedicated to reducing mortality and morbidity associated with thrombotic conditions and established the inaugural World Thrombosis Day on October 13, 2014-the birthday of Rudolf Virchow, who was a pioneer in the pathophysiology of thrombosis. The aims of the World Thrombosis Day campaign are to (i) highlight the burden of disease and the need for action, (ii) increase public awareness of the significant risks, signs, and symptoms of thrombosis, (iii) empower individuals to talk with their healthcare providers about their risk for thrombosis and appropriate prevention, (iv) galvanize organizations in countries across the globe, and (v) advocate for "systems of care" to properly prevent, diagnose, and treat venous thrombosis (VTE) and atrial fibrillation (Afib). There are simple public health messages with effective communication channels to the public that can have a direct impact on thrombotic disease awareness and prevention. These messages include: (i) "Know the risks, signs, and symptoms of blood clots;" (ii) Potentially fatal blood clots in the veins can be prevented; (iii) Atrial fibrillation can be easily diagnosed by a doctor feeling one's pulse, and (iv) Effective strategies for prevention of stroke in patients with atrial fibrillation are available.
Demonstrating the public health impact of any health awareness campaign is difficult to accomplish through direct measurements. We are grateful to all global partners and 14 sponsors who have contributed to the growth and work in achieving the World Thrombosis Day campaign's aims. In an effort to hold the campaign accountable for the trust and resources given to us, we compared ourselves to other health-related campaigns of similar age (Table 1) 
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